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Ph o BT FRERT T RBUE R R AL 2 00 1 58 5 AU IR L, ©580 A7 2 38 3 DN 0 R BOHE 3% AR X
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T it DT 4R o 28 55 58 3, L0

5 R A 22 AL G R, FRE S (R Bk ) O AR BRI IE) M (I 93 4L
i RIPE) kAN AL C A s A E 0 O AT RLE . BT T, 2022 ARBIT IR B (R

(33] See OECD, Personalised Pricing in the Digital Era = Note by the United Kingdom, DAF/COMP/WD (2018) 127,
28 November 2018, p. 12.

(34] See UK DMCCA, Art. 230.

(35] See UK DMCCA, Art. 226.

(36 See UK DMCCA, Art. 158, 204.

(373 ZWINE. Eil. (BRI 0 0 3 2 M 5 L i —— B T el S 2 MAT H L T 22 5 17 R i L Be
FAd. B CPHE Tl R4 GE BRI ) 2022 4F58 10, 55 111 - 119 B,

(38] Z: DLW ¥ . CRLVRTH 28 AR B0 2 28 T vk J M i 32 Je BE T ), 3R (TR %%) 2020 4FE28 9 H1, 5% 83 - 99 T1; PRiT.
CHUERD R B AR 2. Bk E i E ), B (AR 2025 4F45 17 1, 48 56 - 60 BT,

(393 S WYL . (REIEABAT NI ZEWE T 2), 8 (BUA SR 2024 4558 4 01, 58 17 - 29 7L,

(40) Z AW . (BEMNEAE N R ZNE SIS 50T IR ). 8 (W& k) 2025 4555 5 W1, %5 50 - 65 31; E%
MLOEDL: GRS EE M B R EWALH D) . B (AR RZF R (WSRO ) 2022 4E55 4 B, 49 136 - 149 51,
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W I e Al BRI A I 55 B A A B E ) 30 21 ZRMlE . BT M g5 2 1 A 1) 9
BB A R B AR AR A5 B S R AP S S 5 BRI RN RHAR T S IR A . 22 5
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[F] — R i B85 A 95 7 (7] 45 52 5 26 A6 T B AR ) ) A Ak a8 WA B b o ok 8 3% 4 3 LA 475 ol A
IRTEE AL I oy NG e MR 77 L N VAN SRS e i NS K [N RV N/ R B R o P B RS
119,

=, FEEFFESEEFEBRER A FEFNENRL

(—) ZipRecruiter BB IEMNPEALE il g L1

FKFL BT 5 ZipRecruiter (ZR) JFUA ) Al 8 — Wl H 99 o055 2%, IF Ik iz
Wi 55 FLEE TP A 2 > RIARE K DE IE o o6 N A9 IR 55 A (ECRH I V2. 2015 4F, 20 BF R 2 A 307 3 = B
KEHL (Misra) #H#AEH, S—EMIFERNTR. ZR FAEBRREN M. Ba. ZR 51464
R B S /EIT I T o8 WA H A PR AL E M il . @420 2015 4F 9 H . ZR BUHZE— e s s, X
B P BEHLIE T 19~399 RITAER IR, TFZOR Ml S BRI R Ar . Fr7est Al 28 R ) 4 F1)
PR AEE R, DO P A SN B . FETHOCEE . ZR 7a58 — Bt — A0 A5 A% i i 22 149~
399 ez, WEAS R T R, YA el 99 RIS E 199 KITh, BPRALMSZ—, Hili
TR ST AR SN, S S A BEUE B 14 000 WF5E L A S — 2D R A A A% DX, K

(41) See J. P. Dubé &. S.Misra, Personalized Pricing and Consumer Welfare, 131 Journal of Political Economy 131
(2023).

(423 See Brian Wallheimer, Are You Ready for Personalized Pricing? Companies are Figuring Out What Individual
Customers Will Pay and Charging Accordingly , Chicago Booth Review (26 February 2018), https://www. chicagobooth. edu/

review/are-you-ready-personalized-pricing, visited on 14 May 2026.
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FERIFF LR, L)

AR A BRI E O AR W A S i gs . (H ZR TESER S IR R SR v B i
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BTN TG — ks TORARIE A BT 7E . BRAL 2R R AR TR S B, B RS A a4 il
. BUATHC SR EZ 5 AFRUERR (249~399 Ko/ H) . mPh (419~599 £5/H) ME R
(719~899 3£J0/H), JF#EHt 16~24 Kooy H =, HEMZHE 5 A T8 68T 45 1 % VI
5, i L DR B GG R A R e A AR R R B i %%, G160 2 [H Y LinkedIn Al Indeed
SEAR I £ B i S R B A R

ZR A M I 5 WA R o BT e, EEALNER. B, PR
A W & AR AL, ZR BFSE AT BAAE SR T AR 25 O R AT A K B R 2, — A
2RO DA R AR IS A Al PR 19 2 I R AY Al B0ds & A= B AL IR AN RE PR . IRtk ZR
EREE R TMammMmadoe i, £, SHE e MmE, MK 2016 4E 4t
G T FE, ZR IR F S T g B Sl AR B AR AR, B R IR U 5
HALE i frm . 5=, DHELE M RS S SR P A&, 25 ZR MR E N IK
B R Wb 2L AE . RN SR T S RN AR B LS S, B L M R R AR LA 1 P S A Y
Mg ZARE R . BEE P SRR E A G122, X PSR IG S B W R Sy — MM A, BN A%
FUER ARG — AP —TE A% 7 70 ZR AR — A 3R B IUAL 9 B R R £, B R
18 A A% 5 LR AL MR A 0T 5 RS TR AR R DG, B O W i 1) S P AR S B T AR S BUH P A
WG 28 . T 2R FLOYHT e 09 5 A M Al e M FE AR HS s T Al 1) P B A AR (] 5 R [ R 9%
B IBOA [R) AN A FR AR 0, 451 G [] — s 1) A K ] — g PR R[] — 8 52 79 WL S5 A7 A AS [ (A% 1) 1 2 o C480
XA PEALE M S ZR AR E B A L, TCIe 2 B R SR A L 2y 2 T B ) b 5 | A A7)

(437 TIbid.

(447 TIbid.

(45] TIbid.

(46] See Michael Vavilov, ZipRecruiter Pricing in 2026: Plans, Costs. and When It Actually Fits, GLOZO (19 April
2026), https://www. glozo. com/blog/ziprecruiter-pricing-2025-review, visited on 14 May 2026,

(473 See Brian Wallheimer, Are You Ready for Personalized Pricing? Companies Are Figuring out What Individual
Customers Will Pay and Charging Accordingly . Chicago Booth Review (26 February 2018), https://www. chicagobooth. edu/
review/are-you-ready-personalized-pricing, visited on 14 May 2026.

(483 2026 4FE M WE, 2EAKRRFERTEL “FAA RN 58 0 RS2 0 i R 3, At 128 7 7 — i ] il
KR — ALY, B A OLApLEE , (ERTE LA WK M ks FDANAH TR .l el SO0 53 A f g i R 51 1 . S0 (R @il
HIRE — MU — A, R A RS P EBEAL” 2026 4£ 3 A 11 H,
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AW AATTREAS REE BRI Bl M6 L 1Y) 52 45 5O . AR ALl 1108 4 52 45 DL At A 0
52 i . DXFPE B B RRAE “SRAE” #RfE. L4 b, ANT—Bol g dh s 55 10 445 1> % W HL
PF AR . BDBR T IAME L, AT AT FEE X AR AT, Al WY A% AR T A B AN
B, XRMARAT R RAGIER . COR L, RE (IA8E) 587 FUBE.: “SEFEM. MY
G A LA E A B 5 8 AMURE - B E N B SEA MR R A 7 8 R
GRARDL 7 5 9 FE . “EREFE NS R 2B, RN, NI
FEAEO S G BLAY BT b AN 5, JFAE T 358 4 P AR IR R L do 4 L5 I Y [ R 5 T L 1 R
TG R REA T E M TN,

5 2, AR AT N Y B IE e, IE SRR AT O Y B B R O IR AN A
FNIE SR BT B, B MERE W R Z MAFAE 2R OGN PEALTE i AN 2 3 T Aol i A 7 22
BRI EANE R T HATRE M T R B okl ss . R REURAANTE E M- 5 F
BB ah B S5 A SURARAG AR XA S A A BRI AR R — A O TR F BT A
BRI A% R T HAT T2 P WS AR L2 AT TX T AL R Wy 2k A5 4. [ bs AR Z
TEAE M 7 50 P 1o 75 WY 2 X 2% - PR B R S BB (Kan) fE 443 OKABIHISE) g
W AR AR ATy RIS BRI S A TF, SR IE SRy B 5% I o e ik B
RIEEA 2 (Brandeis) fEHAZE CRATZWME M AR ED) Pag . “ST0R oA 20 &
5. DGR RAFRIBE R 7 20 ABATE IR A R R SRR A, ARSI A 2 IE SO IZ BT 42, Al 22
PITE R E KBTI B, EARE h X2 Z WA AT SR SRR A B, S HEE W E

(493 See J. P. Dubé &. S.Misra, Personalized Pricing and Consumer Welfare, 131 Journal of Political Economy 131
(2023).

(500 fldn IH 2 & AR DRI I SE R AR 00D 55 9 4R 2 K HLE . “AE A AW RE A LT . X E R 5 S0 IR
55 18 [ 45 58 By 2 A0 T AN ) 10 A0 A B0 Wi B i 7

(513 Mary J. Gregor. Practical Philosophy-The Cambridge Edition of the Works of Immanuel Kant. Cambridge
University Press, 1996, p. 347.

(52] Louis D. Brandeis, Other People’s Money and How the Bankers Use It, Frederick A. Stokes Company, 1914, p. 92.
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ARPEE) WHABE TR H A A TS AR AR 1 9% 3 10 & AR 2 44k 4 1 L I
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A BUE T RE AL W EARIL T 2 Z 6T SRR

3. AMPEAR E o 1T ML G L iR

LB EZINN . AP M T LAE Al B2 i b 58— 2 i B0 2 (8 . T DR mph &
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(53] (M oA AR 410 5. H 6 &
(54]) See J. P. Dubé & S. Misra, Personalized Pricing and Consumer Welfare, 131 Journal of Political Economy 131, 132
(2023).
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Hst, P RETEIEMEAE N WA ARNFEMA . A A2 SRR R N RE, A A

(55) See Hal R. Varian, Intermediate Microeconomics: A Modern Approach, W. W. Norton & Company, 2014, p.15.

(56 Z UL (3] WY - 7%, (ERWEMMERAMERGFR) (BB, K, EEmME, &5 B 1983 £, 5
20 - 26 7T,

(57) See Hal Varian, Intermediate Microeconomics: A Modern Approach (9th ed. ), W.W. Norton & Company, 2014,
pp. 64 —66.

(58] See J. P. Dubé & S. Misra, Personalized Pricing and Consumer Welfare, 131 Journal of Political Economy 131, 132
(2023).
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(597 See Daniel J. Gifford & Robert T. Kudrle, The Law and Economics of Price Discrimination in Modern Economies :
Time for Reconciliation?, 43 UC Davis Law Review 1235 (2010).

(60] See Jean Tirole. Economics for the Common Good , Princeton University Press. 2017. pp. 378 —400.

(613 Brian Wallheimer, Are You Ready for Personalized Pricing? Companies are Figuring out What Individual
Customers Will Pay and Charging Accordingly » Chicago Booth Review (26 February 2018). https://www. chicagobooth. edu/
review/are-you-ready-personalized-pricing, visited on 14 May 2026.

(62) See Thaler R. H., Misbehaving : The Making of Behavioral Economics, W.W. Norton & Company, 2015, pp. 127 —
135.

(633 Barry Wright Corp. v. ITT Grinnell Corp., 724 F. 2d 227, 234 (1st Cir. 1983) (Breyer, J.), cited in Jarod M. Bona,
Loyalty Discounts and the FTC’s Lawsuit against Intel, 19 The Journal of the Antitrust and Unfair Competition Law Section of
the State Bar of California 7, 9 (2010).

(647 Ibid.
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Abstract: The regulation of algorithmic personalized pricing confronts a fundamental tension
between economics and law. The economic efficiency rationale posits that differentiated pricing
expands market coverage and enhances aggregate social welfare; however, its essence constitutes
a systematic extraction of consumer surplus under conditions of information asymmetry. The law,
accordingly, transcends the confines of economic efficiency analysis and establishes an independent
normative stance centered on transparency and the right to fair dealing, thereby driving a
fundamental shift in regulatory logic. From the perspective of global practice, major economies
have progressively moved away from an ex post, case-by-case approach grounded in antitrust law
toward an ex ante regulatory paradigm anchored in consumer protection and personal information
protection. China has already established a multi-dimensional ex ante regulatory framework, and
should further deepen the coordinated governance among antitrust law, consumer protection law,
and personal information protection law, with transparency as the cornerstone for achieving an
institutional equilibrium between algorithmic efficiency and social equity.

Key Words: big data-enabled price discrimination, algorithmic personalized pricing, algorithmic

black box, right to fair dealing, algorithmic transparency

(SREHE: TEEH)

+ 159 -



